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Global
Smart Home Market
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Top 5(2022) in million USD (US$)

1. United States 31,450.00

2. China 23,630.00

3. United Kingdom 7,850.00

* 4. Germany 6,619.00
' 5. Japan 6,521.00
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Gender

Male Female

554 -

Age

161to 24 2510 34 3510 44 45 to 54 55 to &4
24 3z 24 13

Income

Low Medium High Dan't know/prefer not to say
2 32 40

*#3E IR T “globalbindex”

Employment status
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Smart Home Device Purchase Metrics Among :F*E_R(M'"e“"'a's) B -
US Households, by Generation, Nov 2021 FE—REEERERIKESR, ELRnENEEEES

: Hi — S n'—\lg-‘- 47534 B3 ° S
Gz imennisie Gen X [Baty Boowars Tota ;s'z;ﬁﬂi,m%aq” £ %it;%ﬁ REL fﬁﬁréﬂzﬁ%z, @ . 'Iﬁﬁﬂtt
Purchase pemtrat]m I:% of 17% 279 289, 2909, 26% 'ﬁij:ﬂ] I:FI E(J *g&A%BE = 51{.20 A)EQ%*W@J%E BexRfE |

total households) ~m, TEHEEREENRE,
Repeat purchase rate 33% 41% 42% 39% 40%
Average purchase frequency 16 19 20 18 19

rh & 28 A B (Middle and High-end

Average household spending  $122| $170  $187 $167  $174

Note: 12 months ending Nov 30, 2021; Gen Z defined as individuals born 1996 or later; Consumers)
millennials born 1982-1995; Gen X born 1965-1981; baby boomers or older includes anyone o PEMIGEEBREMOTEERE, ARFEMITE, 2N ‘ nnﬁfﬂ:u\
born before 1965
Source: Numerator, “Intalectucl Properties: The Continued Rise of the Smart Home," Dec BEHER . MIBREEERRNMR, RNEEE a o al ° BEKEF
== , hEIA S M EEMARTFRRSE . SN RERaE .
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HAL(1965- -1980H £ AEf) iH&EE LGERS L.
Rl B 17 (High-tech Enthusiasts ) @ R
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BRI A A N EYME

Sustainable Actions Buyers Worldwide Are
Interested in Taking When Making a Purchase,
Sep 2021

% of respondents

T2%

Consider not buying things to reduce personal consumption
54%

50%

Buy secondhand instead of brand-new items
&£T%

Buy exclusively from brands that concentrate on circular and sustainable
practices

45%
Refuse to buy products that are not recyclable or made using recycled

materials

Rent/share instead of buying brand-new items
33%

45%

Source: Capgemini, “Circulor Economy for o Sustainable Future,” Nov 8, 2021

ZT1060 eMarketer | insiderintelligence.com
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6% Other

ONON I N _

48% For convenience

17% To monitor my home when I'm away
16% For added protection and security
15% To lower my utility bills

HEBR AN B ExAE:

31% Cameras

CoO0Ceoeee

BT “Hippo”

16% Video doorbell

7%  Automatic locks

4%  Water sensors

=P,
RE 17

EURVES

34% Fire/theft alarm systems

8% Water shut off valves

—)

—

€A VEOES

« HERER (46%)

ESNTLUTTERHEIRE (17%)
IEBRREBNZM (16%)
WESKEBIFZ, TEEREF (15%)
Hith (6%)

B KIBBIRER S (34%)

- ErelsERE (31%)

HaerMiIe (16%)
ERITKKIR (8%)
EHeeEn18 (7%)
IKTRRENER (4%)
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Facebook. InstagramiFRE®E S

« {Eglobalbindex#HIBFEHAER, BRERBEHEBEERGFracebook ., Instagram, {EHXREIX53%. 46%,
« IE30%NERERBERESERAMREASZMNNBRDAAFTHT—mBNTEEME, b—IREEEFIKFE

B 20%.,
HEEEREERET
RS
60% @

9

nslagrom
40% y
Ewitter
J TikTok Snapchat Linked m @ Pinterest

20% GEH%D ® reddit

Twitch Reddit TikTok Snapchat Linkedin Pinterest Twitter Instagram Facebook

0%

M Twitch W Reddit W TikTok M Snapchat M Linkedin B Pinterest M Twitter M Instagram B Facebook

*#4EE T “globalbindex”, 2020
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19+1.320x 15| 1.320x

Forums/ Purchase Viegs Celebrity Ads seen
message  suggestions endorsements at the
boards on websites cinema
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